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ABSTRACT 
This study raises the issue that information system success could be enhanced by comple-
menting other factors. This study investigates the success of information systems by inducing2 
the task-technology fit (TTF) and person-job fit (PJF) into the DeLone and McLean model. This 
study aims to examine, among the two induced factors, which one is able to explain and 
improve the success of the information systems implementation. 
The results of this study indicate that the TTF explains the models’ goodness of fit better 
than that of the PJF when induced into the modified DeLone and McLean model. This study 
implies this in terms of both theory and practice. Theoretically, this research presents an alter-
native research model that can be used to investigate the success of information systems by 
considering the aspect of the users’ cognitive suitability (the cognitive fit theory). Furthermore, 
practically, this study suggests the importance of focusing on users’ skills and competencies 
and, subsequently, management should do so. Additionally, the TTF recommends a simple 
proposition that it could be attached immediately into the individuals’ skills and competencies. 
However, the PJF needs to be deeply embedded in the job’s qualifications and recruitment 
policies. 
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1 This article had been presented in National Accounting Symposium, 17th in The University of Mataram, Lombok, 
Indonesia. We got a good paper nomination from this symposium. We are grateful to all critics, recommendations and 
suggestions from this symposium. This article initially is the master thesis of the first author with the second author as the 
promoter. Comments and suggestions can be sent directly to: sumiyana@ugm.ac.id, and woro_dwi90@yahoo.com. 
2 The authors choose the word ‘induce’ based on Sumiyana, et al. (2010). Sumiyana, et al. (2010) defines that ‘induce’ 
means adding something into a model that can provide additional or more extensive influence. Oxford (2003) defines 
‘induce’ as significant effect of proposition, an addition of into the form of constructs, or anything that can give an effect. 
